


“It is Co-Co-I, the alienated dialectic of Comfort, Convenience and Image
still dominating CC (conscience culture), that lays down the rules for a

suicidal expansion of CS (consumerist society).”
Wolfgang Ink Mark Ziegler

“Co-Co-l & CS suck & Al sucks CS & Co-Co-I!”

Nean

Maurizio Cattelan's Comedian, sold from Perrotin at Art Basel Miami Beach in 2019,
photo Sarah Cascone. Miami art collectors Billy and Beatrice Cox, who purchased the
piece for $120,000 proudly discussed their latest investment:
“When we saw the public debate [the Maurizio Cattelan piece] sparked about art and
our society, we decided to purchase it. We knew we were taking a risk, but ultimately
we sense that Cattelan’s banana will become an iconic historical object.” They referred
to major cultural events such as performance “artists” David Datuna - who ate the piece
of fruit - and Rod Webber, who spray-painted “Epstien [sic] didn’t kill himself” across
the bare wall where the banana had been displayed. Wow! Respect, skills! So clever!
Fruit-pic below:
QCOSTARICA (Grist.org)




QCOSTARICA (Grist.org) In southeast Costa Rica near the Panamanian border, there
is a group of farmers growing bananas and cocoa without pesticides. Two indigenous
groups work communally owned land in the buffer zone surrounding La Amistad
National Park. Their cooperative is called the Talamanca Small Farmers Association.

But Talamanca’s growers face the same discouraging problem year after year: They
work in a rural area. Some farmers transport their bananas for an hour by boat, and
then another three hours by truck, to a processing plant owned by a Chiquita
subsidiary. Often, the bananas have to wait for the truck, and they rot.

Ornamented screenshot of Dillatronic 31 (picture websearch), photo Ziegler.
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THE DUAL IDEOLOGY OF CONSUMERIST WELFARE:
MATERIAL AND PSYCHOLOGICAL COMFORT

AZ/IBZ
Taking into account that consumers feel unsure about supermarket labels that purpose

to deliver clear nutritional information and promise verified standards of production and
origin, for example biological, fair trade, of which sugar 7% or made in more than one
country and considering that consumers are bored by overlong conditions of use
containing detailed subclauses, which nobody reads/nobodies read when they surf the
internet and shop online, leads to my first premise regarding the dual ideology of
consumerist welfare.

If making a decision about essentials, for example water, involves a range of
parameters that muddles the notion of basic needs and basic goods, how could the
idea of basic truths essential values be tenable? Transport, storage and recycling are
factors complicating the sale and purchase of bottled water; but even the consumption
of tap water falls into additional parameters, drinking it at room temperature or cool or
chilled, from a thermos flask or glass, keeping it in the fridge or displaying it in a jug on
a table to remind oneself of regular drinking, and so on and so forth. While
consciousness is distracted juggling with additional parameters, access is easily
granted to the subconscious via product description, label, brand, price, summary and
detailed information on and about the product, slogan, low or nonexistent visibility of
the product according to type and amount of packaging, product design and ranking
place on the shelves, and so on and so forth. We tend to associate consumerist culture
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with decadence though we still indulge in consumerist habits; we indulge in
consumerist habits and associate them with decadence but fail to notice that retail and
wholesale trade hold convincing discourses about essentials and basics and thus
target our categorial assumptions. We attribute the rise of consumerist culture to post-
war economics in America and Europe and it is not without critical pride that we tend
to brand it as decadent. But was there really less opulence, if not decadence, in pre
and early historical time?

Cz

Were the pyramids of Ancient Egypt, the most exclusive Pharaonic stores for the
afterlife, bereft of decadence? And the banquets and orgies of Rome? The
sophistication of Palaeolithic pottery drink and food vessels indicates that the sheer
urge to satisfy basic instincts such as hunger and thirst, which early humans retained
from primates, was replaced by symbolic interactions carried out in drinking and eating
customs. Later, Bronze Age masterpieces executed by artisans of the Shang dynasty
or by Celts across Europe, may exhibit forms we judge more advanced; yet, at the very
least from the neolithic, for instance the Yangshao and Jomon cultures, bowls, beakers
and food containers achieve a treatment of form that easily competes in subtlety and
meaningfulness with the most modern designs and sculptures, with the incredibly
important added bonus that they were not kept apart under the differentiated
categories utilitarian and non-utilitarian objects. Even though comparing the earliest to
the latest man-made objects does not always strike us as a feasible or worthwhile task,
one communality is definite; the highest standards of perfection that one can attribute
to contemporary art and design are not higher than those achieved in prehistorical
cultures and the highest standards of perfection that one can attribute to prehistorical
material cultures are no lower than those currently achieved in contemporary art and
design. Let us return to the supermarkets’ categorical slogans: essentials and basics.

EB

If the painted marks complementing the forms of Palaeolithic pottery were judged so
important that the same objects used for daily life were carefully buried for the life after
death, we need to find an equivalent in modern time, not only at an aesthetic but
equally at a social level. Sculptures are used in daily life in public and private open and
closed spaces such as parks and gardens, houses, flats, government and corporate
buildings, museums and galleries, cemeteries, churches and temples. Both modern
time sculpture and Palaeolithic pottery fulfil a similar role; they connect or reconnect
people to their past and present and consolidate a sense of identities in private and
collective dimensions. The difference is that even a fanatic porcelain collector like
Augustus the Strong, Elector of Saxony and King of Poland, did not get buried with
hand-painted Meissen plates and tureens in his grave. Once we understand that we
have lost a major asset from the neolithic and bronze ages, namely the experience of
art making and appreciation within the very run of daily life, we need to ask ourselves
whether alienating utilitarian aspects of existence such as working, eating and drinking
from an artistic experience and relegating art to largely non-utilitarian contexts may
have had a negative impact on modern life-styles, and if so how and why.
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TABLE OF RELATIONSHIPS BETWEEN THREE-DIMENSIONAL OBJECTS AND

LIFE-STYLES IN PRE-HISTORIC AND HISTORIC TIMES

AGE

TYPE OF THREE-
DIMENSIONAL
OBJECTS

PERSONAL
RELATIONSHIPS

INTERPERSONAL
RELATIONSHIPS

INTERACTIVE
FORMATION OR
CONSOLIDATIONS
OF RELATIONSHIPS

PLACES WHERE
RELATIONSHIPS
ARE ESTABLISHED

PALAEOLITHIC

Pottery objects for daily use,
with  the same combined
practical, symbolic and
aesthetic functions applying to
the preparation and sharing of
meals among the living as well
as the ritual furnishing of tombs
for the deceased. Storage,
drinking, eating and cooking
vessels executed in complete
harmony with the natural and
social environment.

Ancestors,
clan members, encounters with
members of other clans.

With also clan(s)/tribe(s), but
no less with hunted animals
and surrounding life forms.
Routine, rituals, remembrance
and celebrations.

Entirely within the natural
environment.

6
LOWER, MIDDLE & UPPER!

CURRENT ERA

Non-utilitarian objects of
all shapes and sizes
from colossal bronze
sculpture to engraved
memorial plaques, low
relief carvings, standing
framed photographs,
matrimonial and
mourning jewellery, oil
on canvas on stretcher
frames, and cast
trinkets.

Departed loved ones
friends, family,
colleagues,
acquaintances, chance
encounters.

National and/or
international places and
roots or ethnic heritage.
Routine, rituals,
remembrance and
celebrations.

Mostly built
environment.

PALAEOLITHIC IS COOL, PALAEOLITHIC ROCKS, PALAEOLITHIC CHILLS.

c(1)

Most archaeologists and historians, most philosophers if not anthropologists, indeed
most people will argue that civilisation has been heralded by the invention of writing;
since the conscience culture thrives under and depends on the supremacy of
articulated language, it is little wonder they should think so. We may feel overwhelmed
by the artistic accomplishments of the Bronze Age, but they should not be admired
without paying attention to the division of labour and the enshrinement of ranked social
status which they entail. The more lavish the human sacrifice, the more hierarchical
the social position of the person for whose burial they had been conducted. In
contradistinction to the Bronze Age, Late Palaeolithic and Neolithic remains of animals
found in tombs may by no means be interpreted as sacrifice; they evince a relationship
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between human and animal which is the absolute opposite of ours. Having to feed on
meat in the ice age meant that no human life was possible without animal contribution,
a dependency that blurred the categoric discrepancy between human and animal
through shamanic practices seeking to reconcile the eaten animals with their human
predators. Hence, the presence of animal bones and skulls arranged in tombs
alongside human bodies could be interpreted as a common burial and not at all a
sacrifice. Visual evidence of for all its civilisatory merits, anthropocentric dominance
started in the Bronze Age,; it is the Palaeolithic that was our true golden age, the only
period when humans have been capable of practising true democracy and a complete
respect for nature, thereby achieving a perfect balance between aware, conscious and
subliminal.

R

Obvious question: does this mean we should pine for Palaeolithic, wear almost no
clothes and stop reading and writing straight away, if not by the end of this manifesto?
The answer is: yes, we should, but we are not going to.

C(2)

If we agree that the notion of progress applied to science and technology does not
apply to art, that is to say any artwork of any period, genre and culture compares to
others, but one does not achieve a qualitative progression from former examples, we
then may agree that artefacts from the upper Palaeolithic are sufficiently developed
forms of visual expression to deserve a place in art history, not only in ethnographic
and anthropological archaeology. Paintings by Duccio di Buoninsegna, Jacob
Jordaens and Sigmar Polke, to name but three significant artists belonging to obviously
dissimilar periods, evince noted qualities typical of their age in their conception and
execution; comparing dissimilar artworks (by the afore-named individuals or others)
can help us to understand how each artist reaches standards of excellence in a
particular style which would only suffer from improvement attempts by later artists.
What great works prompt are unforeseen moves in other directions, not plagiarism.
When, despite the substantial cultural difference between a bygone era and ours we
relate to so many aspects of preserved artefacts, we make anachronistic associations
that could not have taken place in their period of production and assimilate them into
our enriched knowledge. From an archaeological perspective, anachronistic
interpretations lead to a profound misinterpretation of ethnographic evidence and are
misreadings. From other points of view, they are joyful experiences which prove how
responsive and grateful we are, when we have the chance to connect to universal
ancestors. Art historically speaking, this means all the cultures from all periods and
from everywhere in the world. Whether we appreciate Palaeolithic cave paintings or a
painting by Duccio, Jordaens or Polke, we relate to materials, sizes and proportions,
forms, figures, compositions, decorative and symbolic patterns, symbolism and
purposes that cannot make sense in our time the way they did shortly after they were
completed; yet, misunderstanding or misreadings incurred in personal art appreciation
do not overshadow the benefits they bring. Like travelling or socialising, art
appreciation allows us to approach what we yearn for, a widening of our subjective
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horizon. We relate to the intellectual and emotional worlds evoked by artists, because
we can place ourselves in situations that parallel or complement and, at any rate, throw
a light on our own life experience. Artworks stimulate powers of interpretation that
prove equally valid for an understanding of the self and the other; since even in the
case of scientists, the two can never be entirely kept apart. Let us start with the self's
problem. We have a conscience, a way of knowing that we cherish and honour,
regrettably to such an extent that this exaggerated esteem and usage negatively
impact on our subliminal faculties. Our domineering conscience demands that we
consciously suppress guilt, which -without enlisting assistance from the subconscious-
is a tall order. Surely, responding to Palaeolithic paintings and engravings means
relating to the people who made them, artifacts do not make themselves. So, did or
did not Palaeolithic people have the same problem that plagues us: a guilty
conscience? They did, but they dealt with it efficiently. Beyond the remit of
archaeological research, anthropological expeditions to tribal societies maintaining
their pre-written traditions in historical times have brought back ample documentation
on cannibalism, a practice also evidenced in the ice age. Cannibal practice in Papua
New Guinea comprises a major factor to elucidate our anachronistic question of guilt.
Eating members of other clans was perceived by human hunters as a recovering,
rather than a destructive custom; the dead person’s energy returned to life through
ingestion and digestion. Photographs of cannibals sleeping on their victim’s skull,
which they used as a pillow, shows another aspect of what we could call a regenerative
rite of same species consumption. Whoever eats or becomes eaten fuels the
furtherance of life among all tribes. The concept of resurrection which prominently
features in the ancient Egyptian, Dionysiac and Christian religions appears to have
been equally central in regenerative rites of same species consumption. Even by laying
their head on a victim’s polished skull to rest or sleep, hunters would capture remnants
of energy transferring from one head to the other. Undoubtedly, Palaeolithic humans
had the same profound respect for animals, whom they did not rank as entirely different
from them, as headhunters for their fellow-hunted humans. The ingested and digested
animals resurrected inside the person who, in fear of the animals’ resentment at being
eaten, conducted placative rituals aiming at reconciliation, thus turning a feeling of guilt
into an act of interspecies identification and widening of the collective biological
horizon. Subliminally half-animal and half-human, Palaeolithic societies balanced
conscious and subconscious behaviour in that they rationalised methods of hunting
while fully embracing the irrational urge to empathise with the natural world that
sustained them. There are only two biological modes, parasitical and symbiotic. The
Palaeolithic chose symbiosis, we sure don’t. Does this mean that we might as well
snack on one another when there are no more Twix and Mars bars in the vending
machine? Not at all. Be it from the Native Americans whose high culture was wasted
on genocide-minded Yankees, or from the tribes of Irian Jaya or from the Palaeolithic,
we ought to cast our glance on civilisations whose attainments make ours pale into
insignificance and perhaps learn from them. Obviously, no one is going to that; instead,
let us move on and, in order to revisit the idea of essentials and basics within the
context of the conscience culture, let us examine a POLYCHROME TABLE OF
CONFUSED BELIEFS IN ESSENTIAL PRODUCTS AND SERVICES.
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C(3

Tr(10)ugh deliberately writing a mind-blowingly boring piece sounds like a droll idea, |
would not recommend it. | don’t mean C(2), | mean the original version (now deleted)
of the POLYCHROME TABLE OF CONFUSED BELIEFS IN ESSENTIAL PRODUCTS
AND SERVICES. The plan was to list clichés and commonly held views on general
topics which well-meaning chatterers go over and over again until their conscience
stretched to the limit finally snores and farts in public, replete, happy. Would-be
intelligent conversations are to conscience-culture vultures what gyms are to body
builders’ muscles, the ideal excuse to grow to disproportionate proportions. Since
breath control belongs to training, brawn-over-brains fanatics do not talk when they
exercise, give them their due, whereas brains-over-brawn junkies never stop! Like a
fully opened tap, some let verbiage steadily flow at the same temperature, others drip;
the worst act like shower heads which suddenly blast jets unexpectedly turning from
lukewarm to scalding hot.

C4)

Starting with food, | asked myself what could be essential or basic about take-away
dishes that are delivered half-warm or arrive half-cold when they are carried home by
the purchaser. Essential could refer to highly nutritional products recognised by
dieticians as a recommended foundation for a broad range of healthy meals in various
cooking or preparation styles, and basic could refer to the range of products within an
essential categorisation that are the most affordable. But it does not work that way,
dieticians are not consulted, and the monolithic aim of maximum profit for the seller
dwarfs other considerations. Furthermore, take-away dishes possess few nutritional
values but a plethora of unhealthy ingredients, not to mention chemical taste
enhancers. So, what is the conscience-culture concept of take-away essentials or
basics? A fabricated misperception whose subliminal elements have been
systematically distorted through rationalisation. The key to deciphering the myth of
essential products and services is a thorough analysis of the methods used to
determine how subliminal impulses can be identified and conditioned so that they are
favourably exposed to and convincingly directed towards marketed goods.
Expectations of palatable exotic or regional flavours are raised through misleading
advertising messages so that the supply of low-quality food on an industrial scale
meets a carefully manipulated demand. Excessive and abusive rationalising does not
mean a critically high emphasis on logic at the expense of the subconscious, but an
illogical use of reason disrupting interchange flows between conscious and
subconscious. Even though Freud brilliantly evoked areas of mental conflicts and
resolve by mapping the mind, we would delude ourselves if we intended that these
categorical divisions fit spacial compartments for the sake of a clearer understanding.
A neat representation of three countries outlined by borders and controlled by national
customs, Superego Highlands, Ego land and the Id and ID Marches ain’t how the mind
works. Post-industrial marketing of products and services has not only sharpened
dangerously radical psychological methods of promoting and selling, it has above all
among its many achievements secured for itself the operative privilege of
psychological immunity. Indeed, advertising standards authorities and complaint
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boards invite criticism; yet this criticism is used by those criticised to refine their
strategies and optimise their sales. Too many complaints result in advertisements
being withdrawn, but the fact that they have been seen and heard cannot be withdrawn
and the adjustments made to reach the same public with the next promotion of the
same or a similar product will have been gauged from the informative opinions relayed
to the advertising corporations by the allegedly regulating authorities and boards. Just
as supermarkets are saving on Staff by enticing busy customers to scan their
purchases and pay for them without cashier assistance, advertising standards
authorities and complaint boards invite consumers to work for free for the companies
that have infuriated and upset them. Despite the vital role which poll results play in
political and advertising campaigns, payments are not issued to participants. The
parallel is worth examining; just as diplomatic immunity boosts a political exemption
fraught with risks, psychological immunity is simply baffling in that it legally allows
corporations to harness useful information through so-called controlling authorities and
thus enables further profit making through steered self-regulation. Notwithstanding the
predisposition to corruption notoriously shown by individuals exerting executive power,
diplomatic immunity almost calls for corrupt opportunities; notwithstanding the
advertising agencies’ profiteering agenda, no legislation effectively contains or limits
their greed. Political parties and regulating bodies play the conscience culture game.
Of course, the whole system is corrupt, but once inside we will change it. Trust us,
you’re worth it.

Who quantitatively talks more about respecting the environment, supermarket chains
or Greenpeace? Conscience culture means noticing a biological label and buying fruit
that is overpackaged and/or not realising it has been airborne; conscience culture
means donating to a charity without checking what percentage of the donations reach
their intended recipients; conscience culture means helping those who cry the loudest
for help but not realising or checking where the need for help is the least heard and
visible. Conscience culture means getting rid of one’s guilt, whatever the cost to others.
Conscience culture means that a systematic rationalisation of the irrational is far more
irrational than what it purports to rationalise. Is conscience culture unstoppable? Let
us take the example of the tobacco industry. Guided by state health authorities it issues
on their behalf crystal clear warnings about the risks of smoking in the guise of explicit
slogans such as smoking kills and large size graphic photographs of damaged organs
cover most of the packaging. Clever management policies entail diversification of
portfolios, the industry may therefore branch out into further products to compensate
for a reduced sales volume, but it still sells in the same countries affected by stringent
legislation and in countries where that legislation does not apply. The market always
changes anyway; finding alternative regions to relocate sales of specific products and
investing in diversification are marketing routines we would expect. That people buy a
packet of cigarettes with graphic and explicit warnings and still smoke is another sore
point glaring within conscience culture. What makes conscience culture unstoppable?
The correctly informed awareness that an addictive substance has lethal properties
does not alone cure addiction because the subconscious becomes unstoppable when
repressed by rationalisation. Subliminal impulses disguise fears, feelings of insecurity
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and inadequacy behind the banality of craving; one more bar of chocolate or snow line,
one more cigarette or painkiller, and a feeling of well-being suffuses my conscience
and lets me argue that, in spite of former relapses, | shall soon be in control. Are faintly
plausible logical argumentations bringing about augmented irrationality through the
pretence of rationality stoppable? Should the ideology of profit be exempted from
critique when ever-increasing profit making cannot escape accusations of greed?
Could candidates for a high political office be diagnosed and barred from applying if a
diagnosis of narcissism is confirmed by a group of independent neurologists? Anything
can happen when there is a will; nevertheless, conscience culture controls wills for
change and hinders progress; it confuses lack of guilt with morality and coherent
argumentation with endless justification, but it finds solutions towards egotistical relief.
7

C(4) (sic)

Conscience culture thrives in affluent countries and is popular with the masses, but
why is it also cherished by intellectuals? Why do they join the club? International
donations after the devastating 2010 Haiti earthquake almost topped 500 million
dollars; five years later, investigative journalists reported that collapsed structures still
had not been replaced with new builds and local Haitians, when asked about the
difference these substantial donations had made, were unable to see where the money
could have been spent. Such a yawning gap between charitable objectives and
implementation of help is typical of a conscience culture mentality obsessed with
intentionality; far more money than needed was collected after the event, but few
criteria of accountability were applied to check how the necessary and the excess
monies had been spent. The American Red Cross accounted for 500 cataract
operations, a somewhat surprising priority after an earthquake. When comparing
manifestations of conscience culture on a scale of intensity and immediacy in the case
of the 2010 Haiti earthquake, we notice a higher than necessary response straight after
the catastrophe, followed by a dwindling interest in an effective and accountable
management of the donations and finalised by a lack of care for the perplexing
mismanagement of funds and its possible and actual consequences on the charities
involved and their designated recipients. Beyond research into the immediate help that
had to absorb part of the funding and the administrative constraints that impacted on
the donations, it is the readiness with which the fiasco of a giant rescue package was
tolerated which provides the final straw. No consequences are too severe if they
succeed in appeasing a guilty conscience; even sustained poverty is a fair price to pay
when what counts is to reap the publically celebrated advantages of conscience
culture. Which philosophical kudos anchor conscience culture inside the minds of the
masses as well as the elite so firmly, that self-criticism will not suffice to shift its
crushing weight? Which intellectual deco gilds our poverty lilies?
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ESSEN
TIAL
?
TAKE-AWAY/0O2
CANNED, SPIKED,
FROZEN OR
BOTTLED
DESCRIPTIVE
LABELS // LITTER
HASHISH/WEED
CBD-PARANOIA
HAVING AN
OUTLOOK
LEGALLY PAYING
HARDLY ANY OR
NO TAX
READING OR
WRITING, NOT
EDITING
ADVERTISING
PREFERENCES
NEWSPAPERS
WITH MAGAZINES
DATING & CAT
FISHING SITES
NOMAD TENANTS
(REPOSESSION)
SQUATTING
FOOTBALL 4 FIFA
4 DIVERSITIES
COMPULSORY
EDUCATION
VIEWING SPORT
EARNING
ALMOST ENOUGH
TALKING, BEING
ACTIVE
DOZING
DAY DREAMING
CALLING AN
AMBULANCE OR
A HELPLINE
TAKING PART IN
A SPONTANEOUS
DEMONSTRATION
SPRAYING OR
SPRAYING OVER
GRAFFITI
?
SUPER
FLUOUS

BAS
IC
?
COFFE 2 GO/CO2
FISCH, FRUIT,
MEAT, MILK,
EGG, VEG
FAIR TRADE //
LITERACY
POT-IMPOTENCE
COCAINE/SPEED
FORMING A FEW
OPINIONS
ILLICITLY
APPLYING FOR
EXEMPTIONS
PLAYING, NOT
LISTENING TO
PLAYED MUSIC
FEATURE-
LENGTH FILMS
STONE, PAPER
AND E-BOOKS
PART-QUALIFIED
PROSTITUTION
GAZUMPING
(BUYER CHAINS)
LAST RELISTED
(PARA)OLYMPIC
FUN IN GAMES
WE DON'T WANT
NO EDUCATION
GAMBLING
SPENDING ALL
ONE’S MONEY
RESTING,
HEALTH CARE
NAPPING
WET DREAMING
DENIGRATING
A PUBLIC
SERVICE
AUTHORISING/
FORBIDDING A
PLANNED DEMO
COLLECT AS
WELL AS DUMP
LITTER
?
LUXU
RIOUS
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OPTION
AL
?
CANTEENS/CH4
CANNED DISHES
INCLUDING CAT
AND DOG FOOD
WATER IN WINE //
SALT IN SWEAT
HIV-AIDE
4 HEROINE
QUESTIONING
SOME OPINIONS
DEDUCTING
DONATIONS
TO CHARITIES
DRAWING AND
PAINTING
OR SCULPTING
AMATEUR
DOCUMENTARIES
VERY GRAPHIC
NOVELS
VERY HUMANE
TRAFFICKING
FITNESS PAINS
(CENTER)
POWER GYMS
LGBQT+ ON
KNIFE CRIME
SENIOR SEX
WORKSHOPS
SHOPPING
SAVING NOT SO
MUCH ENERGY
OCCUPYING
ONESELF
VANILLA OR
KINKY
SPITTING AT/ON
MEMBERS OF A
POLICE FORCE
GATECRASHING
OR DERAILING
PRIVATE MEETS
BEING MOSTLY
PUNCTUAL OR
WELL-MANNERED
?
UNAVOI
DABLE

DESI
RABLE
?
RESTAURANTS
FRESH FOOD
COMPRISING
PESTICIDES
ORGANIC
LABELS
LSD 4
BURGLARY
HOLDING
FIRM BELIEFS
WISELY USING
RESPECTED
TAX ADVISERS
PLANNING
AND/OR
PERFORMING
LATEST AND
OLDEST NEWS
STREAMING
SERVICES
INFLUENCERS +
ENTERTAINERS
ONLINE GAMING
(PICS POSTING)
MSSG TXTNG
NON-BINARY
BARS / Bl CLUBS
CHURCH, ARMY
& HOSPITALS
SOCIALISING
INVESTING A
LOT OF TIME
GENITAL, ORAL,
TEXTUAL, ANAL
STAYING
AWAKE
ATTACKING A
MEMBER OF
THE PUBLIC
MAKING BODILY
NOISE IN
PUBLIC
RECYCLING
AS WELL AS
COMPOSTING
?
NECE
SSARY



C(5)

Conscience culture does not stop at the ethical parapet. As long as it is safe to do so,
it leans over and contemplates infinity in a bid to satisfy its insatiable appetite for causal
explanations. The pangs felt by an inquiring mind plagued by uncertainty are not
second to none, but second to a guilty conscience. So, let’s visit an appropriate
website, reassure ourselves with poignant images and messages and click on donate;
the likes of Charity Direct, Give Directly, Direct Relief, Peace Direct or Bursa Direct will
do, lovely names anyway. No longer (feeling) guilty, we can now concentrate on
ailment number 2. Why does it hurt so much when | can’t explain everything? Surely,
if | can click on Donate, | should also be entitled to click on Explain and Explain Again
and Explain Away! And if | feel so much fulfilment once | have clicked on Donate, |
shall feel solaced after | have clicked on Explain As Many Times As | Need Until |
Understand All The Answers and have read and understood my customised answers.
| will. Of course, you will (be good and wise), you're worth it.

C(6)

Give him his due, by the end of The Birth of Tragedy From The Spirit Of Music,
Nietzsche had realised that his grossly idiosyncratic treatise had the well-rounded
advantage of being archaeologically fanciful, but had ...? But had (through being
academically and scientifically inaccurate) become far more interesting than if it had
been right. What a fun discovery! Certainly more attention-grabbing than conscience
culture’s safety zones (let’s stick together, we’re all in the same boat, you scratch my
back, I'll scratch yours, we're all friends, you never know, you might as well do it just
in case, you know what | mean, etc.) The ability to convey a crystal-clear definition of
opposites may trigger, from a writer’'s but also from a reader’s point of view, some deep
sense of satisfaction. We finally grasp even challenging concepts with unprecedented
ease; what did not work so far turns obvious, and what should work from now on had
never been so magnificently elucidated. Yes, composers, popular musicians, poets,
entertainers, whosoever of that ilk tickles our fancy with lovely tunes and/or words
gratifies us with a feeling of profound understanding; the reassurance that we
understand well and that we share and spread our worthwhile understanding with
others, which is therefore likely to yield positive results we can only look forward to
without fear. What a tedious recovery!

C(6sic

Pé]ilosc))phers seldom gain rock star popularity, but Nietzsche, Marx and Freud do. We
can’t miss part of what they say. Good and Bad had been so muddled up and patched
up through centuries of preaching that even Good tasted bland and Bad no longer felt
so distinguishable from Good. Exploitation and humiliation had been vilified through
centuries of preaching but a way to organise oneself to fight them effectively had not
previously gained ground; irrational behaviour had been baffling us in spite of centuries
of preaching, but a way to account for the unaccountable was gaining ground. Vivid
definitions of Apollonian and Dionysian became a complete hit, the thing to think, the
fresh morsel to chew without conscience vultures hovering all over you. Our desire for
order, harmony, beauty is profound, but it threatens and seeks to contain an even more
powerful craving expressed through revelling, feasting and sexuality. At that stage,
Nietzsche reads the nonsense he wrote and realises that anarchy, if it did more than
rebel against order, could not become another order and remain anarchy. Instead of
tearing up his manuscript and taking up taekwondo, he accommodates the dialectical
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conundrum; Apollo and Dionysos do not epitomise diametrically opposite instincts,
they wear each other’'s mask. Without recognisable steps or movements, dancers
would just gesticulate; therefore, a wild Bacchanalian dance, even if mostly improvised,
follows some choreographic order. And if the most harmonious music does not at some
point veer towards dissonance or compromise melodic regularity, it would end up
dreary and empty. A good example is Gustav Mahler’'s adagietto at the very end of his
5th symphony; it concludes the extended turmoil of a demanding compositional journey
as it unfolds a meaningful resolution of that turmoil. The alternative to that complex
construction is to ignore it completely and pick the easy bit, namely play the adagietto
as a popular classic snippet, which commercial radio stations such as Classic FM do
gladly; another alternative, for instance as soft background Muzak to an anti-ageing
cream or laxative advertisement, should also calm and relax Classic FM listeners.
Either way is mutilation, the 5th symphony without adagietto or the adagietto without
5th symphony. If Apollo knocked down Dionysos, he would have fought against
himself; if Dionysos and his Bacchantes defeated Apollo and the Muses, they would
have defeated themselves. The self is uneven within itself and as itself, hence the
subject’s constant need for objectification. The self proves itself when extending into
the other than self relational dimension, as exemplified by D&A. A desire for change
underpins some of the relational goals that define us; for instance, we wish (or are
pressurised to want) to become more competent professionally or in the pursuit of an
interest. Should a change (as wished for or circumstantial) be implemented, our sense
of identity will vary accordingly. Irrespective of the perceived degree of change, we
might be pleased or angry with ourselves, feel better or worse or very or completely
different, we shall be the same person, not another person. Desires for stability are no
less important; we wish to keep close friends, maintain relationships, continue working
and/or living in the same place, etc. While a life without goals sounds empty, a driven
existence may have worse consequences. X, Y and Z are hopelessly lazy and lack
every ambition, maybe so; nevertheless, their lack of ambition is none of my business
albeit it would become my business if too many apathetic X, Y and Z made up the
overall majority. Long ruling politicians who refuse to step down, investors who
prioritise profit over ethics, giant corporation managers bent on expansion at their
employees’ expense are examples of driven individuals who pose a major threat to
democracy (though they often pose as one of its major pillars). A dynamic is required
to achieve a balance between interpersonal contentment and the fulfilment of
demanding aspirations, but that dynamic cannot be equated with teleological
dialectics in the Hegelian tradition. Leoh Ming Pei once remarked in an interview that
the number of buildings an architect has built, was not all that mattered; he then cited
his family as a non-negotiable priority. Both Nietzsche and Freud elaborated complex
philosophic systems which, by breaking with the Hegelian mode and accommodating
contractions and flexibility, resemble more philosophies of life than epistemology or
even general philosophy. There cannot be a Nietzschean or Freudian long-term simple
aim such as the individual taking over society or rationality elucidating primeval
conflicts; but there can be and there are B-lines drawn towards obsessive wishes.
Tracing and following these perilous lines, we allow dialectics to dictate globalisation’s
fast pace even though an astoundingly high majority would agree that profit should
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neither stand in the way of sustainability, fairness and personal happiness, nor loom
at the very end of an indeterminate future. Dialectical systems project onto a theoretical
end of history their most desirable expectation, to ancient religions the afterlife, to
Hegel the fulfilment of the Idea, to Marx and Engels the dictatorship of the proletariat.
But how could profit, impossibly a unique self-contained end but a means to diverse
ends, conjure up the highest ethical values and constitute the ultimate reality? Late
capitalist dialectics have trivialised teleology, once associated with lofty ideals, into a
retroactive manana trick. Enthroned at the end of history that will never happen, the
unattainable goal exerts a magnetic pulling power on the here and now. In order to
exist at all, progress and profit have to increase without an end in sight, what then
could better suit their modus operandi than a fanciful abstraction, the magic juncture
between B-line and be mine at the finishing line? Despite a bogus finality, capitalism
presents itself as invincible, without alternative, yet doomed to self-defeat; likewise,
psychopaths relish their insanity at the expense of their victims, even though their
nefarious career is bound to end up in a clinical or carceral institution. Capitalism’s
clinically carceral institution is climate change (sorry to bother you with a topic you find
less important than immigration). Nonetheless, the mafana trick still works well,
postpone reducing carbon dioxide emissions saving threatened species and
ecosystems by a relaxed number of years, or do it minimally as a token gesture and
the empty promise will last until its credibility dwindles and the convincing ritual has to
be reiterated, though on the face of it replaced with much better special offers under a
new management. Nothing new, the 12th century Cambodian temple metropolis
Angkor Wat was ruled by a King revered by his subjects as a God; the temples may
have been built in solid stones, but the zealous labourers had no more nourishing
sustenance than belief. Postponing gratification on a grand scale, teleological
dialectics in their original religious forms or the secular Marxian version or capitalist
globalisation have a common denominator: worthwhile rewards. Their tantalising
foundation makes us justify why we should thrive under increased material or
immaterial benefits until we see reason in a system that uses reasoning to irrational
ends. We believe in cause and effect because causal explanations alleviate our
cultivated anguish of not knowing and predicting. We give into existential fear; we
believe in humanism because that one scale used to produce and measure knowledge
and things is collectively relatable. Furthermore, we indulge in species-motivated
protectionism and legitimate creeds insinuating that ever-increasing progress and
profit are irreplaceable. Which creeds? Those that unite existential fear to species-
motivated narcissism. Conscience culture unites existential fear to species-motivated
narcissism by commercialising, and thus pseudo-rationalising, irrationality. Before the
Age of Enlightenment, promises of salvation meant something like: it does not matter
how poor, weak, thoughtless or infirm you may be, God loves you in Heaven, and all
those who play god on earth shall love you too, as long as you love them more. Then
the Enlightenment balanced sense with sentiment and introduced human rights. An
individual entitlement to universal respect, irrespective of status and qualities, was
maintained but linked to a legal, not to an emotional prerogative. You no longer have
to be liked or loved to be allocated reasonable rights. It took centuries for capitalism to
turn liberal and see in tolerance and diversity a bounty of opportunities instead of likely

14



threats to the system. Liberal capitalism blends enlightened with pre-Enlightenment
principles to toxic effects. Do you suspect we might not like you, because you are or
think you are ugly, reckless, selfish, rude, vulgar, lazy? On the contrary, we love you
whoever you are, because we can design and sell new products that shall meet your
needs or wishes, and because you will buy them or work to make them, or both. The
diversification of products and services entails a diversity of workers and consumers,
a proposition at once legally and economically reasoned and sentimentally peddled.

C(7)

What does the oxymoron rationalising irrationality actually mean, and could conscience
culture be defeated should we correctly answer that question? Considering the
commonly shared confidence that taboos have long been broken by permissive
societies provides us with a datable starting point. From the 1950s onward moral
discourse had been steadily drifting from its accustomed religious and secular venues
onto new disseminating grounds. Commercial advertising changed its tone fast; from
a brash hedonistic celebration of consumerism it shifted to an interpretative approach
capable of analysing and manipulating what motivates consumers to commit the
purchasing act. In 1715, Jean-Jacques Rousseau warned that the original claim to
property had no substance other than arrogance on the part of the person calling a
piece of land his own and finding others gullible enough to be convinced by the forceful
claim. Rephrasing Rousseau’s nominalistic take on the foundation of social
inequalities, we could say that the first owners advertised a piece of land to those who
had not thought about making such a claim yet or were too slow to have made it before
them and thus convinced them of their self-made right. In the derived sense applied to
convincing discourse, the bogus principle of property was sold to those who endorsed
it through acceptance. Centuries of colonialism have thrived in spite of and according
to this principle; first seen, first named and first claimed equals rightly owned.
Nonetheless, with the notable difference, that the invaders appropriated land that was
already populated and developed and therefore pre-owned. Colonial ownership
implies convincing at complementary though not reciprocal levels; firstly, the invaders
had to convince themselves that their abuse of power was justified so that they could,
through this consolidated conviction, morally lower themselves to exert unrestrained
aggression. On the strength of an arbitrary conviction ratified by legislation and
sanctioned by the State, they could then convince others with the irresistible powers
of conviction known as disguised brutal force. From the minority of readers who took
Rousseau seriously, discontent eventually spread into the political movements that
secured our understanding and acceptance of antagonistic views, denouncing in the
19th century abuse of power and ideological indoctrination. Yet, even though anarchic
and socialist philosophies relegating property to a form of theft also gained wide
acceptance, they could not hinder the failure of an alternative idealism; collective
political systems collapsed into an unforeseen regression, state capitalism. Surely, we
ought to distinguish between theories of consciousness leading to the cult of
consciousness in the guise of moral justice at an individual and a collective level,
religion and nationalism and philosophies before and after Freud and Jung that resist
conscience culture. To paraphrase Rousseau’s thought in a contemporary idiom, the
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punters conned by the archetypal salesman who institutionalised property did not
reach a higher level of consciousness worthy of an ethical accolade through being
duped and/or intimidated; and to add a Hegelian perspective to Rousseau’s key
thought on the origin of inequalities, neither did the salesman. They did what most
people did yesterday and will do tomorrow, following their feelings and spending
precious little time collecting their thoughts; they caved in to fear or greed, they masked
insecurity under assertiveness or hid cowardice behind acquiescence. Declaring and
agreeing to a status of ownership are the two sides of one coin still circulating in various
conscience culture currencies. In the same year as Sigmund Freud was born, 1856,
Wagner’s Die Walkure was first performed in Munich, nonetheless its characters act
within conceptual remits that match Freud’s typology of the mind. Very strangely,
Wotan voices signs of distress conflicting with the very idea of godly nature. Having
come to the end of his rational tether, he speaks of harrowing divine sorrow; the
contracts through which he had legitimised his rule no longer represent principles he
can sincerely endorse. His wife Superego Fricka condemns those who broke the letter
and the spirit of the law, whereas conscience-critical Wotan senses a natural law or
principle, which Freud calls Eros and, which he Wotan-Wagner calls “Lenz” (= Frihling
= spring/ nature’s yearly rebirth). Wotan cannot even admit to himself to what extent
his siding with life’s instinct conflicts with morals intended to subjugate nature. Thus,
the god tortured by nature Wotan orders his Daughter Brinnhilde to do what her Father
resents having to do. Yet, she should still sense (as a loving daughter) what even He
cannot attempt but dreams of accomplishing, namely breaking the rules and defying
morality. Subconscious-Brunnhilde tells Superego-Wotan, she is none other than His
Will. Has male power got into trouble on the stage and in the audience? Have
testosterone-fuelled heroism, Prussian obedience and, in a nutshell, deranged
patriarchal nationalism become challenged or, rather, accommodated?

C(8)

Talking about heroism, obedience and nationalism, let us return to post-war
consumerism. Give it its due, was it not preferable to concentration camps? Yes, it
was, and even better than what followed. The speed at which what followed deranged
patriarchal nationalism changed the marketing games’ rules is not easy to grasp. We
were used to manic ringing slogans a la Kinder, Kuche, Kirche, sharp and tidy
prescriptive notes and easy to remember too. And we were used to nuns and priests
playing with little ones in cold hallowed corners, and this taught us to understand that
we are not meant to understand everything; or maybe it did not quite.

Ten years after the trauma left by deranged patriarchal nationalisms healed under
economic liberalism, ten years after capitalism salvaged its tarnished image by
replacing doomed dictatorships with billboard joviality and capitalism was officially role-
modelling on the right side. Did you not see little ¢ becoming big C? We saw in awe
the money-making shenanigans of the western Law. Had not Wotan cautioned about
the burden of rightful contracts? Probably, but he was on the wrong side, fated to an
unwanted eternity, the lethal version of heavenly immortality, no longer the immortality
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of life fraught with unresolved contradictions. He saw, he left, he lost. We heard him,
we loathed him. He lost us. He sold himself. But, at least he fucked a lot.

C(9)

And so, Wotan Capitalism abandoned us behind a trail of torn contracts. So died
Capitalism before digitalisation, which as should be expected from any divine agony
heralded a leaner rebirth, the appearance of dematerialisation. We wanted social
media and non-stop connectivity, Al and automatic drive, and we got what we wanted.
Yet, having got plenty of what we had wanted, we wanted less of what we could get
and were open for something else. Very nice indeed, something else, not what Wotan
had to say but what he could not help wishing for; not what Fricka wanted for want of
other demands, because she had been betrayed and frustrated and tasted the strong
sharp flavour of revenge traded lawfully. The Law heard Brunnhilde’s singing voice
better, or was it so that Brunnhilde sang higher or better and that The Law fell for her
celestial riding skills and her resistance to fire. The Law envied her uninflammable
properties and dreamed of rules and clauses stronger than fire or The Law dreamed
of uninflammable real estate and goods whose praise Brunnhilde could superbly sing
behind a scathing screen of flames, the like of which (Brinnhilde’s superbly sung
praise of fire-resistant housing and products) had hitherto never been heard in
Walhalla’s halls, through which they resounded clearly when they finally collapsed.
Even though all that remained when Walhalla’s halls collapsed was wreckage, The
Law did not fancy looking at debris. Who would and should? The Law imagined
rebuilding Walhalla’s walls as fire-resistant and making lots of money. The Law heard
Brunnhilde’s voice and Brunnhilde’s voice was beautiful, more poignant than wreckage
and debris; The Law fancied building lawful walls, fireproof, invisible and strong,
immaterial and long. That dream of matter beyond matter wasn’t wrong, it would have
been a hit if delivered through Brunnhilde’s song. In its dream of pure value, The Law
saw, The Law conquered, The Law salvaged Money from the perishable constraints
of Matter.

C(10)

Some well-meaning people fond of broadmindedness engage in the pursuit of truth as
an alternative to the exclusive but coherent systems recommended by philosophical
theories. Their listings of truth according to degrees of subjectivity and shared
acceptance resemble a middle-class chatter on current affairs that could go on forever;
in that sense, it is endowed with a hobby-like characteristic. Others, whose yearning
after an absolute truth overrides the peaceful intentions and tolerance they may
otherwise well have, find in strict secular or mystical ideologies the guidance they need.
Nevertheless, neither the former nor the latter discover the whole truth; they approach
it blindfolded in a searching game in which proximity replaces discovery. Not that this
game lacks frills. They become cold when they stray far from the truth and if they
strayed too far from the truth, they would freeze; but they certainly will not freeze to
death because being very sensitive to cold, they impulsively avoid areas where deep
cold bites. They become warm when they walk straight towards the truth but when they
stand close the heat becomes unbearable and if they stood too close, that is to say so
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close that they could apprehend the truth, it would burn them to cinders.
Alack, Brunnhilde! Where art thou? Wherefore not upon us? All in all, it is to be noted
that not wanting to be bitten by cold and not wanting to be scorched by heat are self-
defence mechanisms that may not be confused with propositions such as loving the
truth and striving for enlightenment. To put it in a contextualised statement, claiming to
care for the environment but pleading for the economy and protecting jobs are self-
defence mechanisms that may not be confused with tackling climate change
effectively. Some well-meaning people fond of compromise engage in environmental
pursuits as an alternative to the exclusive but coherent systems recommended by
engaged activists. Their listings of truth according to degrees of financial yield and
reduced destructive impact on the environment echo lengthy middle-class chatter on
current affairs; in that sense, it is endowed with unprofessional characteristics. Others,
whose yearning after a green truth overrides the peaceful intentions and tolerance they
may otherwise well have, find in strict secular or mystical ideologies the guidance they
seek. Nevertheless, neither the former nor the latter implement a wholesome truth;
they trade it blindfolded in power games, in which scoring points passes for rightful
ruling.

T(1)

Truth is Nature and nature is truth. Departing from N/nature is departing from T/truth.
Departing from T/truth signifies putting abstract values, assumed entities, concrete
agencies and oneself and others belonging to the same species above N/nature.
Departing from truth is committing untruth, and committing untruth is alienating oneself
from nature. Since belonging to N/nature constitutes the most important and worthiest
part of any living form, alienating oneself from N/nature means absolute alienation. The
truth that truth is nature and that Nature is Truth is the only Absolute Truth, but not the
only truth.

T(2)

The truth that truth is nature and that nature is truth can only be apprehended through
negative and positive aspects of that truth which make it understandable and
applicable; the fact that natural truth is absolute cannot prevent it from being
misunderstood and denied. Belonging is the dimension through which nature is
empirically and propositionally knowable; one belongs to nature and Nature belongs
to All who Rightfully belong to H/her.

T(3)

Positive aspects of the truth that truth is nature and nature is truth are experienced,
apprehended and reflected upon by those who live in harmony with her, be it in the
Amazon forest or in Irian Jaya or anywhere else; however, since the historically
cumulative abuse of natural resources impinges on harmoniously led natural lives and
the pursuit of lifestyles compatible with a respectful attitude towards nature, positive
aspects of the truth that truth is nature and nature is truth have become increasingly
subjected to hardship. Positive aspects are gained in one of two modes, either
symbiosis with nature or the struggle for such a symbiosis. Negative aspects of the
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truth that truth is nature and nature is truth are reaped in the parasitic mode and can
be formulated as consigned in the paragraphs listed from the fourth to the thirteenth
Truth thesis.

T(4)

The lives of the few remaining humans who live in harmony with nature, be it in the
Amazon forest or in Irian Jaya or anywhere else, are threatened by those who, unlike
them, never refrain from abusing nature. Abusing nature is no more a form of belonging
than an act free of short- and long-term consequences.

T(5)

Human life can be divided into two incompatible ethnological categories. The lives of
the few remaining humans who live in harmony with nature, be it in the Amazon forest
or in Irian Jaya or anywhere else, are threatened by those who refuse to learn from
them.

T(6)

Human life can be divided into a number of socio-economic categories. Those who
struggle to survive from nature, but will not exploit natural resources abusively; those
who can no longer survive from nature respectfully and become displaced for
ecological reasons; those who set up charities or make donations to alleviate the worst
suffering and most pressing needs of the victims of climate change in disadvantaged
areas, but continue to adopt a lifestyle that contributes to global warming; and those
who do not alleviate the worst suffering and most pressing needs of the victims of
climate change in disadvantaged areas and support lifestyles that exacerbate global
warming.

T(7)

Human life can be divided into increasingly conflictual moral imperatives and codices.
Pre-historical societies took the resources they needed from nature. Nonetheless, they
returned them, at least in symbolic forms and rituals; from then on, taking increased
and returning diminished.

T(8)

Human history tells tales of needs that account for the universal habit of exploiting
natural resources more than is necessary to achieve balanced and healthy human
lifestyles. Historical cultures are the product of human settlements and displacements
abusively exploiting natural resources in different places, at different times and in
different ways.

T(9)

The injuries sustained by nature because of the enduring one-species domination
resulting in a historical global climate crisis can be explained through the universal cult
of conscience culture.

19



T(10)

Those exploiting natural resources abusively through ignorance or indifference or both,
for political or economic motives or for both, for comfort or for luxury or for lack of a
convenient alternative or for all of these reasons, or through active damage to the earth
such as illegal agriculture by means of deforestation or passive connivance such as
the consumption of overpackaged or long hauled goods or foodstuffs obtained as a
result of foul treatment of domestic animals or detrimental effects on wild fauna or both,
can be divided into a number of categories which, like the proverbial shades of grey,
are many and not exhaustive. Nonetheless, a common denominator belongs to all of
these many ways and motives for exploiting natural resources beyond a reasonable
satisfaction of human needs; however diverse they are, the systematic rationalisation
of the irrational practised in conscience culture affects them all.

T(11)

History is nothing else than the accumulation of centuries of conscience culture which,
on account of its resilience and proliferation has become, like capitalism in its liberal
and state applications, not only an entrenched but an addictive habit, one that scientific
innovation, artistic ingenuity and discursive sagacity find almost impossible to tackle
and which they only challenge with mediocre results. Despite this disappointing
outcome, many continue to respond to the crisis, whereby their efforts should not be
underrated; logical manualism ranks as one of these efforts and owing to its likewise
proactive disposition has, at least in principle, no more and no less worth than them.

T(12)

In the individual’s culturally nurtured ability to excuse obnoxious behaviour and to
justify insufferable actions, whatever the cost to receiver and perpetrator, lies the
foundation of conscience culture. The disguised, oblique and ignorant glorification of
conscience culture constitutes what nations call progress. Civilisation lasted until the
Upper Palaeolithic; the rest is history.

T(13)

Though humans have always quarrelled and fought one another, they created a global
monument capable of celebrating both their wars and their desecration of nature. The
name of this monument is History, it records what divides humans but also what unites
them, namely waging wars and desecrating nature. Indeed, this monument, which the
nations of the world maintain, is also sustained by the masses who use it as a
repository for the cult of conscience culture. Conscience culture is the main contributor
to climate change and the most difficult obstacle to overcome to lessen its inescapable
harmful effects on all life forms.

XX

To spot cracks within the impregnable dogma of moral superiority (conscience culture)
and examine how shallow or deep these cracks are, we must first decode an
oxymoron; they are both shallow and deep. Because they associate animal
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appearance and behaviour with irritants or threats, humans rely on their sense of
intrinsic superiority, bolstered by millennia of moralistic customs.

C(12)

Let us revisit the cheerful 1950s to examine how conscience culture exponentially
boomed in the 60s, cf. C(8). Let us remind ourselves of totalitarianism defeated by
antagonistic forces, the Red Army and, overwhelmingly, American troops bringing with
them to Germany a cultural and ideological mix never tried before. The phrase “we lost
the war, but we won the economy” encapsulates the newly gained innocence that
universal consumerism gave to a nation fraught with guilt and sunk in a collective
identity crisis. If capitalism gave everyone the right to become economically
competitive and to make as much profit as could be made, this surely could not exclude
one nation, even though that nation’s image had been tarnished and reproved.
Transitioning from the horrors of the war to hedonistic consumerism, however
alienating we broadly may judge consumerism, had to promote a liberating
involvement in social and economic change; to a tangible extent, individuals did more
than before what they wanted to do. Doing whatever they wanted led thriving
consumers to wanting to do what still could not be done, in political insurrections and
under the spread of ambitious philosophical propositions, a hallmark of the 1960s. This
analysis may explain how late capitalism (re)galvanised economies into legitimised
rivalry, but it does not account for a rushed phenomenon, the morphing of crass
consumerist materialism into immaterial realism. Up until the end of the 19th century
western nations had competed against one another by appropriating foreign lands and
plundering their natural and human resources. When no more land remained
undiscovered and unconquered, colonial expansion ground to a standstill and the
colonial powers turned against each other having no more manoeuvring space and no
economic alternative than weapons manufacturing. Colonialism’s demise, two world
wars, was as tragic and ignominious as colonialism had been. What followed terra
cognita, the mapped-out world, was the closure of spatially determined economics and
the forced creation of new grounds. Since extant new places were no longer available,
there had to be non-extant, namely immaterial substitutes: cyberspace. Virtual
communications and transactions, virtual goods (such as so-called augmented reality),
as well as virtual services and currencies ended up replacing not only obsolete
technologies but, at long last, worn-out economic battlefields; globalisation superseded
colonialism by providing playing fields as vast and seemingly inexhaustible as
unconquered territories once appeared to their predators. Obviously not during the
1960s; the trend thickened two decades later. So, what immaterial phenomenon
became popular in the 60s, and how does that immateriality give us an insight into
conscience culture’s journey from the Enlightenment to economic liberalism?

C(13)

Being aware that anyone’s purchasing power entitled that person to freedom of
thought, movement and action overriding criteria such as race, creed, gender and
class, which used to restrict or prohibit the exercise of freedom, made consumerism
popular in the 1950s. But as the novelty appeal of immediately available mass-
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produced goods waned, their production had to be secured or else it could have
become threatened. What mattered then was to make people continue to want to buy
products they might or might not need in order to feel the freedom associated with non-
discriminatory consumption. Before we ask the difficult question how, we should ask
an easier one. Does the product for sale or the feeling of freedom associated with non-
discriminatory consumption matter most to the consumer? The answer is
straightforward; both, but with a biased weighting. If a product fulfils a practical need,
this caps consumption; whereas if the advantages its purchase confers on consumers
outnumber the benefits of practical usage, consumption is provoked and stimulated.
Recognisable signs identify product owners as the owners of a desirable status, be it
discerning and/or wealthy, younger, better or healthier looking, sporty, elegant or
fashionable or comfortable, relaxed, at ease or content. Let’s ask ourselves if buying
a product to fulfil the described need associated with that product’s function gives us
as much or not nearly as much satisfaction as purchasing that same product to satisfy
any need we associate with usage. An example, | buy wine because | enjoy drinking
alcohol with friends, not on my own; my friends appreciate the wine | buy and our
meetings, which would be enjoyable without wine, become to some extent (and for
various reasons) more enjoyable and memorable with it. The outcome of my wine
consumption, cultivating friendships, goes beyond enjoying the purchased product. Of
course, another outcome of consuming the exact same product for the exact same
reason could be disappointing or vexing; | care about providing fine wine and my
friends recognise that the wine offered is fine (and free) and therefore worth drinking,
especially if it gives them more pleasure than the conversations held in our meetings.
An obligatory development of consumption extends a product’s functional merit to its
instrumentality beyond utilitarian merit. The parallel with art cannot be ignored, it is a
soaring marketing factor. Product design and distribution thrive on conceptual and
formal aestheticisation. In the example provided above, friendship was the moral
standard to be upheld with the help of olfactive and gustatory sensations; love, self-
esteem, fairness and happiness jump to mind as other moral standards whose
implementation, or hope of implementation, can be assisted with the ancillary
assistance of consumer goods. Whether self-delusional or misplaced or actually
valuable, the ancillary assistance of consumer goods has strengthened a global market
no longer thinkable without them. It had to happen. When it did, by the mid-1960s, Guy
Debord accused surrealism of being responsible for the commercial appropriation of
Freudian thought. Let us summarise the argument as follows. In the wake of
psychoanalytical science and dadaism, surrealism had released artists and writers
from the requirement of making logical connections for the sake of appearing to
capture reality in their works. The surrealists vehemently criticised artistic styles that
construct credible images by using cultural conventions which the viewers (want to)
confuse with reality itself; for instance, a flattering portrait will polish traits that the sitter
wishes to possess and which the painter or sculptor knows how to emphasise without
being too obvious, such as generosity, trustworthiness or empathy. By reducing art to
a visual coherence which looks behind respectable appearances as long as it does not
ruffle them, the apologists of a realistic style, so the surrealists would have argued,
sought to please their public, not to question reality. What encouraged and even fired
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the claim that art could question reality, instead of merely appearing to question it, was
Freud’s interpretation of dreams. Imagine the fun of tearing up pictorial conventions
and spreading contradictory or incomprehensible symbols across the canvas, the fun
of giving a stuck-up realist a heart attack, the joy of hurling cream tarts flying in the
face of conscience culture. Those were the days. We regard perspectives that open
large vistas as moments that shake and shape history; contemplating them, we sense
that change is afoot with a string of possibilities calling for further change. At the time
of its inception, surrealism must have felt like a key turning inside an invisible lock that
released one change of theatrical scenery after the other, over a gigantic rotating
stage.

C(14)

How long did surrealist feasts last before advertising (culture) vultures gathered to pick
the leftovers? Three decades is a good time; surrealism survived the war lacklustre,
badly aged and doddering against pop. No wonder. What could be more sur-real than
a repeated world-war? Was the first one not appealing and not appalling enough?
What subsisted from the second was a surfeit of carrions not completely rotten and
thus palatable to advertisers, a sur-feit, not a sur-feast. Actually, if we demonise
advertisers, do we not exculpate consumers? Strange dialectic, on one hand the
baddies who brainwash vulnerable consumers unable to defend themselves against
slogans; on the other hand, the goodies, the products consumers purchase and
consume. If the goodies are good, why should consumers not buy them, and why
should advertisers be blamed for boosting sales? If the goodies are bad, why do
consumers keep buying them, and why are advertisers still successful in boosting
sales? A logical answer cannot be because the goodies are baddies. Goodies are no
agencies, but objects transiting between manufacturing, distributing, advertising,
selling, delivering and consuming agencies. Selectively apportioning blame on some
of these agencies and sparing others is a matter of opinion or conviction, calling the
goodies baddies is missing the point. Sugar, salt, tobacco, alcohol, classified
substances, digital media or for that matter adherence to a creed or an ideology are in
themselves neither good nor bad; it is the degree to which they are consumed, not
their essence, that determines their toxicity or worth. From this point of view,
advertisers and consumers are a strange couple practising a strange dialectic typical
of conscience culture. Condemning the surrealists for the surge of brand-new forms of
advertising inspired by their movement is not logical either. Not only because they
would never have wished for it, but also because that condemnation impinges on
freedom of opinion and expression. Did Guy Debord propose to censor who was
eligible to interpret surrealism? Or would he have preferred issuing prescriptive
guidance on permissible interpretations? We now reach discussion points concerning
the ethical aspects of legislation; asking relevant questions on that topic will open an
informed interpretation of conscience culture. Who should be allowed to protect others
against themselves? Why and when are such decisions necessary? How can restricted
freedom be monitored and implemented to guarantee greater freedom? Let us revisit
C(7) to C(9) and examine whether Wotan'’s divine answers to these questions were
less or more traumatised than ours. Answers because he changed his mind. To his
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daughter Brunnhilde, he confessed his admiration and love for Sigmund (not Sigmund
Freud, but a character in Die Walkure called many names, the last one being
Siegmund) that did not surprise her as Siegmund Walsung was his son. His deep
desire was to rescue Siegmund or at least to permit him to win the fight against
Hunding whom his wife Fricka supported. Wotan had spoken freely (as if lying on a
couch) because of his attachment to his daughter Brunnhilde, before he checked
himself and gave the completely contradictory (and surely to her confusing) order to
defend the man he despised (Hunding) and to let the son he loved (Siegmund
Walsung) be slaughtered. Wotan practises conscience culture to the point of punishing
his daughter for doing what he wanted, not what he said (he did not want to do but had
to execute to comply with self-created and self-inflicted legislation, his contracts). Like
us, Wotan struggles to clear a complete mess of his own doing; like us, Wotan admits
to incompetence and is bloody incompetent; we seem to have a lot in common, maybe
we should meet sometime (don’t know where, don’t know when). How can we (or
Wotan and us) stop torturing ourselves with conscience culture?

C(15)

Like Wotan (although smaller in stature) Debord occupied high moral grounds from
which he said what's what. Advertising was part of the distasteful (spectacular)
entertainment industry that redirected serious artistic practice from its political and
philosophical mission (accomplished in the 1910s by Dada and in the 1920s by
surrealism) onto mindless commercialism. History proved Debord wrong in his own
time; pop art emulated trivial consumerism but yielded works of the highest quality
which, unlike ideological preaching, were fun and profoundly engaging. Just as
surrealism had opened middle- and upper-class cupboards and seized their skeletons
which, attached to strings, were pulled in all directions until they agreed to dancing,
pop art addressed disturbing issues with irony and humour instead of demonising
them. Surrealism burst the conscience culture bubble inside which we suffocate by
confronting our anxieties and taboos not with moral injunctions but through poetry; pop
art makes us smile at conscience culture when it qualitatively rethinks commercialism
and instead of judging it with half-faked shame and tortured dithering celebrates
innovative reinterpretations. After all, even Wotan genetically reinvented himself as
Siegfried. But what about J-J? We haven’t talked about him for a while.
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